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CONFIDENTIALITY
Rights to the content of this work 
© Copyright 2018 by Blue Ridge Solutions, Inc. All rights reserved. This material is protected by the Copyright Act of 
1976, as amended, as an unpublished work and the foregoing notice and legend shall not be deemed to constitute 
publication or an intent to publish thereunder. These materials are proprietary and confidential information of Blue Ridge 
Solutions, Inc., and may not be disclosed and used only as authorized in the License Agreement and Confidentiality 
Agreement controlling such disclosure and use. 

Modification to the content of this work 
Blue Ridge Solutions, Inc., reserves the right, at any time and without notice, to change these materials or any of the 
functions, features or specifications of any of the software described herein. Blue Ridge Solutions shall have no warranty 
obligation with respect to these materials or the software described herein, except as provided in the Blue Ridge Solutions 
software license agreement with an authorized licensee. 
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Machine Learning Artificial Intelligence Deep Learning
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SUPERVISED LEARNING
Develop predictive model 
based on both input and 
output data

Exception Classification 
and Prioritization 

UNSUPERVISED 
LEARNING
Group an interpret data 
based only in input data

Causal (Promotion/Weather/
Event) Forecasting 
Combination/ ensemble Forecasting 

Store Clustering 
Seasonal pattern Clustering 
Attribute Modeling 

Purchase Co-occurrence
Product affinity/cannibalization
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Seasonal 
Value Add:

65%

• AI/Machine learning is not monolithic 
– Family of  lots of  learning types & techniques 
– Remember: no one algorithm works best for every problem  

• Scope of ML applications is huge and growing within SCP context 
– Proven use cases  

• Demand prediction (Base and causal) 
• Customer analytics 
• Predicting demand trends
• Inventory management based on insights gleaned from demand and 

performance analytics

• Start where there is good amount of data and expand as 
you gain confidence 


